





VNewsworlthy

R Newsworthy: interesting enough to the general public to
warrant reporting (Merriam Webster)




gmanf Cublic

R Who is going to be interested in your news release?
R Think about target audiences.

R Do you and the news outlet share a common audience
target?

R WHY would the news outlet want to share your
information with their audience?



VNewsworlthy

Things that are new -- if it happened today, it’s news. If it happened last week,
it’s “olds.”

Significance

Based on the number of people affected by the story.

Proximity

How close is/did this happen to their readers?

Prominence

Famous people get more coverage.

Human Interest

Human interest stories appeal to emotion, and don’t always have to meet the
other criteria.



VNewsworlthy

R Is this timely?
R Who does this affect?
R What audience am | trying to reach?

R Does my audience match the news outlet’s?

R Is there anyone famous (and at what level are they
famous) involved?

R Are there any timeless aspects to this story, or can it be
used as a human interest piece?



Fhess

A press release is a statement
prepared for distribution to
news media announcing
something newsworthy with
the intent of gaining media
coverage.



Fress Felease dfm@g

R Headline

R Dateline

&R Introduction

R Details

R About or “Boilerplate”

R Media Contact
information






Dips for gelling noliced

R Form a relationship with your media contacts.
R Learn their deadlines.
R Include a photo, if possible.

R Provide grammatically-correct, well-written copy and
adhere to AP Style Guidelines, if possible.

R Be funny, personable and include quotes, when
appropriate.

R Realize that sometimes big news happens, and you might
not always get covered.


















